
 

 

 

 

 

IC
IC

I 
S

e
c
u
r
it

ie
s
 –

 R
e
t
a
il
 E

q
u
it

y
 R

e
s
e
a
r
c
h
 

 

 

 I
P

O
 R

e
v
ie

w
 

 

November 26, 2021 

Price Band | 870-900 

Star Health and Allied Insurance (STAHEA) 

 NOT RATED 

 

 

Play on structural health insurance opportunity… 

About the Company: Star Health (Star) is the largest private health insurer in India 

with a market share of 15.8% in the Indian health insurance market as of FY21. In 

FY21, H1FY22, it had total GWP of | 9,348.95 crore, | 5,069.78 crore, respectively. 

 Star is strategically focused on the retail health market segment and had 

retail health GWP of | 8,215.09 crore in FY21 

 As of September 30, 2021, its distribution network had grown to 779 

branches spread across 25 states and five union territories in India 

 

Key triggers/Highlights: 

 Star has a pan-India distribution network that is one of the largest and well 

spread in the health insurance industry 

 The company had successfully built one of the largest health insurance 

hospital networks in India, with 11,778 hospitals as of September 30, 2021 

 Strong risk management focus with domain expertise driving a superior 

claims ratio and quality customer service 

 Star offers a range of flexible and comprehensive coverage options 

primarily for retail health, group health, personal accident and overseas 

travel 

 The company follows a differentiated strategy of employing a large number 

of medical professionals in various key business functions, including 

product introduction and innovation, underwriting, hospital network 

management, claims processing and verification 

 

What should investors do? Star is a leading player in the health insurance 

industry with a strong distribution network, diversified product suite. At the upper 

end of price band, the company is valued at ~5.9x AUM as on September 30, 2021. 

 We assign UNRATED rating to the IPO 

 

Key risk & concerns 

 Pandemics, like Covid-19, could impact materially 

 Changes in regulatory environment may impact the business 

 Segmental concentration risk 

  

 

Key Financial Summary 

 

 

 

Source: RHP, ICICI Direct Research    * Price/AUM based on post issue data 

| crore FY19 FY20 FY21 H1FY22

2 year CAGR 

(FY19-21)

Gross written premium 5415 6891 9349 5070 31%

Net earned premium 3580 4693 5023 4660 18%

AUM (investments) 3173 4388 7117 8813 50%

Combined ratio 94% 93% 115% 119%

PAT 128 268 -826 -380

ROE % 13.1 18.8 -32.3 -15.1

Solvency (x) 1.5 1.5 2.2 1.5

Price / AUM 16.3 11.8 7.3 5.9
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Issue Details

Issue Opens 30th November 2021

Issue Closes 2nd December 2021

Issue Size | 7249 crore

Fresh Issue |2000 crore

Offer for Sale |5249 crore

Price Band | 870-900

No. of shares on 

offer (in crore)
8.05

QIB (%) 75

Retail (%) 10

NIB (%) 15

Minimum lot size  

(no of shares)

16

upto |100 crore is reserved for employees

Note: OFS, No of shares on offer based on upper price band

Pre-Issue Post-Issue

Promoter 66.2 58.4

Public 33.8 41.6

Total 100.0 100.0

Objects of the Issue

Company proposes to utilise the Net Proceeds 

towards augmentation of its capital base and 

maintenance of solvency levels.
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Company Background 

Star Health and Allied Insurance Company (Star) was incorporated on June 17, 2005. 

Star is the largest private health insurer in India with a market share of 15.8% in the 

Indian health insurance market in FY21. In FY21 and H1FY22, it had total GWP of  

| 9,348.95 crore and | 5,069.78 crore, respectively. From being the first standalone 

health insurance (SAHI) company established in India in 2006, they have grown into 

the largest SAHI company in the overall health insurance market in India. 

 

Star’s comprehensive health insurance product suite insured 2.05 crore lives in FY21 

in retail health and group health, which accounted for 89.3% and 10.7%, 

respectively, of the total health GWP in FY21. Star is strategically focused on the 

retail health market segment and had retail health GWP of | 8,215.09 crore and  

| 4,339.92 crore in FY21 and H1FY22, respectively. Star has been consistently ranked 

first in the retail health insurance market in India based on retail health GWP over the 

last three years. 

 

Star Health distributes their health insurance policies primarily through individual 

agents, which accounted for 78.9% of their GWP in FY21. As of March 31, 2021, they 

had the largest number of individual agents among SAHI insurers, at ~3x that of the 

SAHI company with the next highest number of agents. The total number of 

individual agents grew at a CAGR of 27.3% from 2.9 lakh as of March 31, 2019 to 4.6 

lakh as of March 31, 2021 and was 5.1 lakh as of September 30, 2021. Its agency 

distribution channel also includes corporate agent banks, which accounted for  

| 220.92 crore and | 141.54 crore of GWP in FY21 and H1FY22, respectively, and 

other corporate agents, which accounted for | 19.09 crore and | 31.79 crore of its 

GWP in FY21 and H1FY22, respectively. 

 

As of September 30, 2021, its distribution network had grown to 779 health insurance 

branches across 25 states and five union territories in India. Its existing branches are 

also supplemented by an extensive network of over 562 sales manager stations 

(SMS), which are small individual service centres, and over 6,892 in-house sales 

managers, as of September 30, 2021. 

 

Exhibit 1: Star Health’s GWP across products 

 

 

 

Source: RHP, ICICI Direct Research 

Star offers a range of flexible and comprehensive coverage options primarily for 

retail health, group health, personal accident and overseas travel, which accounted 

for 87.9%, 10.5%, 1.6% and 0.01%, respectively, of its total GWP in FY21 and 85.6%, 

13.1%, 1.3% and 0.0001%, respectively, of its total GWP in H1FY22.  

 

Exhibit 2: GWP in retail health segment 

 

Source: RHP, ICICI Direct Research 

Product Category GWP (In Cr) %  to Total GWP (In Cr) %  to Total GWP (In Cr) %  to Total GWP (In Cr) %  to Total

Retail health 4679.1 86.4% 5838.9 84.7% 8215.1 87.9% 4339.9 85.6%

Group health 595.4 11.0% 892.1 12.9% 984.2 10.5% 662.8 13.1%

Government health 0.0 0.0% 4.5 0.1% 0.0 0.0% 0.0 0.0%

Personal accident 127.5 2.4% 142.8 2.1% 148.9 1.6% 67.0 1.3%

Travel 13.3 0.2% 12.4 0.2% 0.7 0.0% 0.0 0.0%

Total GWP 5415.4 100.0% 6890.7 100.0% 9349.0 100.0% 5069.8 100.0%

FY19 FY20 FY21 H1FY22

Particulars (| crore) FY19 FY20 FY21
CAGR 

(FY19-21)

H1FY22

Family Floater 3139.57 3872.83 4970.81 25.8% 2508.59

Individual 433.03 475.39 631.38 20.7% 306.46

Individual/ Floater 662.24 966.5 1692.68 59.9% 937.02

Specialised 444.27 524.16 920.23 43.9% 587.84

Total 4679.1 5838.9 8215.1 32.5% 4339.9
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Exhibit 3: GWP in group health segment 

 

Source: RHP, ICICI Direct Research 

Star’s products target a variety of customer segments, including individuals, families, 

students, senior citizens, as well as persons with pre-existing medical conditions 

across the broader middle market customer segment. The product portfolio includes 

family floater product, in which the sum insured covers the entire family on the 

payment of a single annual premium; individual products, which are tailored to the 

needs of the individual; and specialised products, which focus on customers with 

pre-existing conditions after taking into account the associated risks. The company 

developed these specialised products through innovation-driven product 

development process and analysis of market demand and coverage gaps using 

market leading claims processing experience of ~67 lakh claims processed since 

their inception until September 30, 2021. From FY18 to Q2FY22, Star has launched 56 

new products (including all variations of policies). 

 

Star has also successfully built one of the largest health insurance hospital networks 

in India, with 11,778 hospitals as of September 30, 2021. Out of the total number of 

hospitals in its network, Star has entered into pre-agreed arrangements with 7,741 

hospitals, or 65.7%, of total number of hospitals in its network as of Q1FY22. In FY21 

and H1FY22, Star processed 3.3 lakh and 2.5 lakh claims, respectively, or 55% and 

62%, respectively, of its total number of cashless claims, through its agreed network 

hospitals. Agreed hospital network enables it to monitor quality of medical service 

provided to customers and provides access to competitive pricing at attractive, pre-

negotiated rates, which lowers claims costs and increases customer engagement. 

These agreed network hospitals typically offer better negotiated package-based 

pricing while the average claims amount in these hospitals is typically lower than 

average claims amount in non-agreed network hospitals, which has a positive impact 

on claims ratio and profitability. Star’s agreed hospital network also enables it to 

improve overall customer service experience through reduction in the time a 

customer has to wait for claims to be processed until final settlement. 

 

Star also engages with its customers through its in-house tele-medicine service, 

TALK TO STAR, which reduces costs associated with claims by giving customers 

access to experienced doctors who can give second opinion and alternative medical 

solutions over the telephone or internet and, where possible, real-time updates. The 

key management members include the company’s founder, Venkatasamy 

Jagannathan, Subbarayan Prakash and Anand Shankar Roy, who have been with the 

company since the first year of inception and played a critical role in achieving strong 

business performance through its thought leadership and industry expertise. 

  

Particulars (| crore) FY19 FY20 FY21
CAGR 

(FY19-21)

H1FY22

Non-SMEs 408.97 581.44 599.34 21.1% 429.68

SMEs 185.37 313.38 398.35 46.6% 265.41

Total 594.3 894.8 997.7 29.6% 695.1
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Industry Overview 

The global health insurance market is estimated to be ~$1.5 trillion in 2019. The 

health insurance industry is mainly driven by rise in health expenses and increase in 

prevalence of chronic diseases. The outbreak of the Covid-19 pandemic has further 

accelerated the growth of the health insurance industry. The health insurance 

penetration in India is low at just 0.36% of GDP whereas the global average is ~2% 

of GDP. Health insurance premiums have grown at a CAGR of 19% in the last six 

years ending FY21. In addition, in the first six months of FY22, the health portfolio 

grew ~29%, significantly higher than ~18% growth during the corresponding period 

of FY21. This growth in premium was due to the strong surge in premium income of 

standalone health insurance companies as the premium grew at a 39% CAGR during 

the last six years; admittedly on a low base while that of private companies surged at 

21% CAGR. On the other hand, the growth of public sector companies has been 

relatively low compared to others at 13% CAGR for the same period. 

 

Exhibit 4: Health insurance growth trends in India 

 
 

Source: RHP, ICICI Direct Research 

 

Crisil Research forecasts the gross direct premium for health insurers will grow at 

~18% CAGR over the next four years. Consequently, the total premium is expected 

to grow ~ 2x from | 58300 crore (as of FY21) to close to | 115000 crore by FY25. 

Pick-up in economic growth, higher disposable incomes, government initiatives 

focusing on health segments and growing awareness of insurance would be key 

growth facilitators. 

 

Exhibit 5: Strong growth in health insurance expected 

 
 

Source: RHP, ICICI Direct Research 
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Exhibit 6: Market share of health insurance players – company type wise 

 
 

Source: RHP, ICICI Direct Research 

Public sector insurers dominate the government and group business with market 

share of 84% and 57%, respectively, in FY21. SAHI companies have mainly focused 

on the retail business and have a cumulative market share of 46% in this segment as 

of FY21, which has increased from ~27% in FY15. 

Exhibit 7: Share of health insurance business – segment wise 

 
 

Source: RHP, ICICI Direct Research 

Brokers, individual agents dominate distribution channel 

Individual agents have the highest share, accounting for 34% of the health insurance 

premium garnered by SAHI and general insurance companies in FY20. The share of 

individual agents has been fairly stable in the last five years in the range of 30-35%. 

The share of business through direct channel has also remained stable at ~29% 

during the same period. The broker channel has lost market share to corporate agent 

– banks while their market share has reduced from 26% in FY15 to 23% in FY20. 

Exhibit 8: Distribution profile of health insurance  

 
 

Source: RHP, ICICI Direct Research 
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Star Health remains largest private company in health insurance 

New India Assurance is the largest company in the health insurance sector, 

accounting for ~18% of the gross direct premium collected by the industry in FY21. 

Star Health Insurance, the largest private company in health insurance, had a market 

share of ~16% during this period. The top five companies put together had a market 

share of 63%; Star Health Insurance is the only SAHI company among the top five 

health insurance companies. 

Star Health Insurance has witnessed an increase of 4.9% in its market share between 

FY18 and FY21. HDFC Ergo General also saw an expansion in market share due to 

merger. 

Exhibit 9: Market share of players – Gross written premium based FY21 

 

Source: RHP, ICICI Direct Research 

 

Industry peer 

Exhibit 10: Peer comparison based on key parameters for FY21 

 

Source: RHP, ICICI Direct Research 

* figures for FY20 

16%

11%

10%

8%

6%5%

18%

26%

Star Health United India National Insurance

Oriental Insurance HDFC Ergo ICICI Lombard

New India Assurance Others

GDPI 

(|crore)

GDPI - CAGR 

(FY18-21)

No.of 

policies in 

(000)

Combined 

ratio (%)

ROE (%)

Solvency 

(x)

Family f loater Individual

New India Assurance 10723.8 15% 1919.0 13053.0 15356.0 375% 5% 2.1

Star Health 9203.9 32% 6399.0 14298.0 7003.0 122% -35% 2.2

United India 6240.2 4% 1120.0 13293.0 12342.0 123% -25% 1.0

National Insurance 5549.2 1% 1511.0 12251.0 10854.0 121% -13% 1.2

Oriental Insurance 4741.9 10% 2430.0 14649.0 11123.0 131% -27% 1.5

HDFC Ergo General 3733.5 14% 1965.0 9232.0 5646.0 103% 21% 1.9

HDFC Ergo Health NA NA 15621.0 11573.0 NA NA NA

ICICI Lombard 2639.2 13% 747.0 11176.0 2924.0 100% 21% 2.9

CARE Health 2310.1 35% 1226.0 16019.0 11884.0 95% 11% 2.5

Bajaj Allianz 2074.6 15% 3550.0 13300.0 10671.0 97% 20% 3.5

Max Bupa Health 1666.0 31% 788.0 11807.0 7529.0 104% -4% 2.1

SBI General 1256.3 39% 639.0 9362.0 4365.0 96% 22% 2.0

Aditya Birla 1165.8 72% 496.0 13925.0 8532.0 125% -16% 1.8

TATA AIG 1070.2 38% 349.0 14935.0 8630.0 103% 16% 2.2

Reliance General 887.2 6% 171.0 12673.0 7418.0 113% 11% 1.7

Manipal Cigna 744.5 32% 289.0 14075.0 11184.0 119% -10% 2.1

Cholamandalam Ms Gen 428.7 18% 251.0 7218.0 8122.0 107% 16% 2.1

Average ticket size* (|)
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Investment Rationale 

Largest private health insurer with leadership in retail segment 

Star Health is the largest private health insurance company and the largest retail 

health insurance company in India by health GWP, with a 15.8% overall health 

insurance market share and a 31.3% retail health insurance market share in FY21. As 

of FY19, FY20 and FY21, the company issued 43 lakh, 51 lakh and 70 lakh health 

insurance policies, respectively, which were the highest among all health insurance 

providers. Star’s retail health GWP was over 3x the GWP of the next highest retail 

health insurance market participant in FY21. It is the largest SAHI insurer in India and 

only SAHI company among the top-five health insurance businesses in India in FY21. 

The retail health segment in India is expected to emerge as a key growth driver for 

the overall health insurance market due to its lower claims ratio of 73% compared to 

government health and group health with claims ratios of 92% and 99%, 

respectively, in FY20. In FY19-21, its retail health GWP grew at a CAGR of 32.5%. Star 

accounted for 40.5% of total accretion in retail health GWP in the Indian retail health 

industry as a whole in FY21 compared to FY20. In addition to procuring new 

business, the company has also had a steady stream of customers, with ~97.9% 

renewals by GWP value for retail health business in FY21, as well as ~63.4% higher 

inward portability compared to FY20. 

Largest & widespread distribution with integrated ecosystem 

Pan-India presence: Star has a pan-India distribution network that is one of the 

largest and well spread in the health insurance industry. Its distribution network 

includes 779 health insurance branches spread across 25 states and five union 

territories in India. Star’s branch network is supplemented by an extensive network of 

over 562 SMS and over 6,892 in-house sales managers as of September 30, 2021. 

Exhibit 11: Star Health’s distribution mix 

 

 

 

Source: RHP, ICICI Direct Research 

 

Agency distribution channel: As of March 31, 2021, Star had the largest number of 

individual agents among SAHI insurers, at ~3x that of the SAHI company with the 

next highest number of agents. Their agents accounted for 59.9% of all agents in the 

SAHI sector in India as of March 31, 2021. Its total number of individual agents grew 

at a CAGR of 27.3% from 2.9 lakh as of March 31, 2019 to 4.6 lakh as of March 31, 

2021 and was 5.1 lakh as of September 30, 2021. In addition, as of September 30, 

2021, 0.7 lakh of its agents were engaged directly by it to sell health insurance 

policies. The number of agents engaged directly by Star to sell health insurance grew 

at a CAGR of 44.7% in FY19-21. 

Other distribution channels: In addition to individual, corporate agent - banks and 

other corporate agents, Star maintains a diversified channel of distribution to 

complement its agency network, which include distribution by direct online sales 

through telemarketing, their website and interactive applications, brokers, insurance 

marketing firms and web aggregators. The company also has eight dedicated 

telemarketing units for telemarketing and website sales as of September 30, 2021. 

  

Particulars (| crore) %  to Total %  to Total %  to Total %  to Total

Agency

 Individual agents 4194.2 77.4% 5250.3 76.2% 7378.1 78.9% 3901.3 77.0%

 Corporate agent Banks 80.1 1.5% 129.0 1.9% 220.9 2.4% 141.5 2.8%

 Corporate agents 18.4 0.3% 11.2 0.2% 19.1 0.2% 31.8 0.6%

Total Agency 4292.7 79.3% 5390.4 78.2% 7618.1 81.5% 4074.6 80.4%

Direct Sales 730.5 13.5% 699.3 10.1% 847.3 9.1% 453.2 8.9%

Brokers 392.0 7.2% 690.2 10.0% 698.5 7.5% 472.4 9.3%

Others 0.1 0.0% 110.8 1.6% 185.1 2.0% 69.6 1.4%

Total GWP 5415.4 100.0% 6890.7 100.0% 9349.0 100.0% 5069.8 100.0%

FY19 FY20 FY21 H1FY22
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Strong risk management, domain expertise drives superior 

claims ratio and quality customer service 

In-house claims management system: The claims process is the most sensitive part 

of a customer's experience with health insurance and the company’s approach to 

claims management is a key part of its customer service proposition. Since Star’s 

inception until September 30, 2021, the company have processed ~67 lakh claims. 

Experience has shown that controlling the claim process enables it to make the 

claims process more customer friendly and deliver a better quality customer service. 

This also enables it to reduce costs associated with the claims process, ensure 

accuracy and cost-efficiency of the actual claim amount and better detect fraudulent 

claims. In FY21 and H1FY22, ~94.1% and 89.9%, respectively, of its health claims 

settled were processed within 30 days. In FY21 and H1FY22, Star settled and paid 1.5 

lakh and 1.9 lakh claims, respectively, related to Covid-19 amounting to gross paid 

claims of | 1,528.64 crore and | 1,786.47 crore in FY21 and H1FY22, respectively. 

In-house medical expertise: Star follows a differentiated strategy of employing a 

large number of medical professionals in various key business functions, including 

product introduction and innovation, underwriting, hospital network management, 

claims processing and verification. As of September 30, 2021, 590 full-time 

employees are medical professionals. 

Extensive hospital network: Star Health’s hospital network enables the company to 

monitor the quality of medical service provided to its customers and provides access 

to competitive pricing at attractive, pre-negotiated rates, which lowers claims costs 

and increased customer engagement. Their hospital network includes 11,778 

hospitals; 65.7% of which had agreed packages with it as of September 30, 2021. 

Diversified suite with innovative, specialised products 

Star offers a range of flexible and comprehensive coverage options primarily for 

retail health, group health, personal accident and overseas travel, which accounted 

for 87.9%, 10.5%, 1.6% and 0.01%, respectively, of total GWP in FY21. From FY18 to 

Q1FY22, the company introduced 56 new products (including all variations of 

policies). Star develops products through innovation-driven product development 

process, which includes extensive market research in which it analyses market 

demand and coverage gaps and profitability analyses. Star’s products include: i) 

family floater products, such as the Family Health Optima Insurance Plan, in which 

the sum insured covers the entire family on the payment of a single annual premium; 

ii) individual products, such as Medi Classic Insurance Policy (individual) and 

Accident Care Individual Insurance Policy, which are tailored to the needs of the 

individual; iii) specialised products based on the age of their customers, such as 

Senior Citizens Red Carpet Healthy Insurance Policy and Young Star Insurance Policy 

as well as on the disease-profile of their customers with pre-existing conditions, such 

as Diabetes Safe Insurance Policy, Star Net Plus and Star Cardiac Care Insurance 

Policy. 

Substantial investment in technology & business processes 

Star’s investments in information technology, digital technologies, data platform and 

automation are key drivers that have improved the effectiveness, efficiencies and 

innovations within its business. The company has invested in advanced technologies 

to develop a flexible and integrated information technology platform across its 

business processes. Star’s in-house built digital platform helps it to interact with its 

customers, agents, sales teams, hospitals, diagnostics centres, employees, web 

aggregator partners, corporate agents and other intermediaries, seamlessly. The 

company has built these platforms based on its prior claims experience and includes 

an auto-underwriting engine that facilitates quick on-boarding of customers. 
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Key risks and concerns 

Pandemics, like Covid-19, could impact materially 

The health insurance business is exposed to the risk of catastrophes such as 

pandemics or other catastrophic events that cause a large number of 

hospitalisations. An outbreak of Covid-19 was recognized as a pandemic by the 

World Health Organization (WHO) on March 11, 2020. There have been multiple 

waves of infections that have impacted certain countries, with India most recently 

experiencing a second wave of infections. Although the Covid-19 pandemic has 

increased awareness of health insurance products and resulted in greater 

engagement online and with agents, there is no guarantee that this will continue and 

the long-term effects of the Covid-19 pandemic on society and customer 

engagement is highly uncertain. The company’s future growth will depend on a 

number of factors including penetration in the semi-urban and rural markets, 

recruitment of new agents and improving productivity of existing agents, introducing 

innovative products tailored to customer needs, providing quality customer service 

and improving the retention of existing customers, all of which could be impacted. 

Changes in regulatory environment may impact business 

The company is subject to a wide variety of insurance and financial services laws, 

regulations and regulatory policies and a large number of regulatory and 

enforcement authorities. Regulators are increasingly viewing financial institutions as 

possessing a higher risk profile than in the past, in a range of areas. Additionally, the 

laws and regulations or the regulatory or enforcement environment is subject to 

change at any time, which may have an adverse effect on the products or services, 

the value of assets or business in general. Any change in policies by IRDAI, including 

in relation to investment or provisioning or rural and social sector obligations or 

norms, may result in inability to meet such increased or changed requirements as 

well as require Star to increase coverage to relatively riskier segments. 

Segmental concentration risk  

In FY21 and the six months ended September 30, 2021, retail health insurance 

products amounted to 87.9% and 85.6%, respectively, of the company’s total health 

GWP, which means that its business is highly concentrated on the retail health 

insurance segment and the number of products from which it generates revenue is 

limited. As a result, demand for retail health insurance products and the growth of 

the retail health insurance sector generally are key factors affecting the performance 

of business and profitability. The retail health insurance sector only accounts for 9% 

of the total number of lives covered by health insurance in India in FY20, according to 

Crisil Research, and the continued growth of the retail health insurance market could 

be affected by government regulations or changes in consumer’s preferences 

towards government health and group health insurance products. 

Competitive environment 

The company has witnessed intense competition from non-life as well as standalone 

health insurers. Competition in the health insurance industry in India is affected by a 

number of factors, including brand recognition and the reputation of the provider of 

services and products, customer satisfaction, distribution network, etc. The 

competitors also have competitive strengths based on operating experience, capital 

base and product diversification. Competitors have, in recent years, consolidated 

their businesses. They are likely to continue to do so as that could provide them with 

increased financial strength, management capabilities, resources, operational 

experience, market share, distribution channels and capabilities in pricing, 

underwriting and claims settlement. A failure to respond effectively to these 

competitive pressures could result in a decline in market share and cause Star to 

incur losses. 
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Financial Summary 

Exhibit 12: Profit & Loss Statement                                                                (| crore) 

 
 

 

Source: RHP, ICICI Direct Research 

Exhibit 13: Balance Sheet                                                                                   (| crore) 

 
 

 

Source: RHP, ICICI Direct Research 
 

Exhibit 14: Key Ratios 

 

 

 

Source: RHP, ICICI Direct Research 

PARTICULARS (in | Crore) FY19 FY20 FY21 H1FY22

Premiums earned (Net) 3579.5 4693.0 5022.8 4659.7

Profit/ (Loss) on sale/redemption of Investments 0.6 4.3 2.1 86.1

Interest, Dividend & Rent 133.4 188.1 258.5 184.1

Total income 3713.5 4885.4 5283.4 4929.9

Claims Incurred (Net) 2297.6 3087.4 4369.5 4111.0

Commission 263.8 340.9 583.8 626.2

Operating Expenses related to Insurance Business 982.7 1102.0 1401.4 854.4

Others 4.8 -5.8 0.0 0.0

Total expenses 3548.8 4524.6 6354.6 5591.6

Operating profit 164.7 360.8 -1071.2 -661.7

Income from Investment 61.4 101.1 163.1 160.1

Other Income 0.1 0.0 0.3 6.9

Other Expenses -44.0 -48.5 -138.2 -18.0

PBT 182.2 413.4 -1046.0 -512.6

Less : Tax 54.0 145.4 -220.4 -132.4

PAT 128.2 268.0 -825.6 -380.3

Profit/(loss) brought forward -292.7 -166.9 101.1 -724.5

Adjusted Net Profit -164.4 101.1 -724.5 -1104.8

Earnings per equity share 

Basic earnings per share (|) 2.8 5.6 -16.5 -6.9

Diluted earnings per share (|) 2.8 5.5 -16.5 -6.9

PARTICULARS (in | Crore) FY19 FY20 FY21 H1FY22

Assets

Cash, Cash equivalents and Bank 893.0 611.4 1879.0 878.1

Investments - Shareholders 952.3 1478.2 2632.1 3200.5

Investments - Policyholders 2077.8 2811.7 4204.6 5403.0

Loans & Advances 709.3 976.7 1265.0 615.8

Fixed Assets 98.1 101.9 99.0 115.5

Other Assets 142.0 146.7 421.3 549.2

Total Assets 4872.5 6126.7 10501.0 10762.2

Liabilities

Share Capital 455.6 490.6 548.1 553.3

Other equity 772.6 1156.1 2944.0 2666.9

Total Equity 1228.2 1646.8 3492.1 3220.2

Borrowings 250.0 250.0 250.0 650.0

Current liabilities 900.3 1179.4 1564.3 1567.0

Other liabilities 2493.9 3050.6 5194.6 5325.1

Total Equity and Liabilities 4872.5 6126.7 10501.0 10762.2

Particulars FY19 FY20 FY21 H1FY22

AUM (in Cr.) 3173.0 4387.9 7116.6 8812.6

GWP (in Cr.) 5415.4 6890.7 9349.0 5069.8

Year-on-year growth of GWP 30.1 27.2 35.7 27.8

Business Ratios

Investment yield 7.5 7.6 7.1 9.8

Operating Expense Ratio 23.7 20.9 19.6 17.9

Net Expense Ratio 30.1 27.4 27.8 31.0

Return Ratios

Return on net worth (%) 10.6 16.5 -23.7 -11.9

ROE % 13.1 18.8 -32.3 -15.1

BVPS 26.7 33.2 63.6 57.8

EBITDA (in Cr.) 235.9 468.5 -974.6 -481.5
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RATING RATIONALE 

ICICI Direct endeavours to provide objective opinions and recommendations. ICICI Direct assigns ratings to 

companies that are coming out with their initial public offerings and then categorises them as Subscribe, 

Subscribe for the long term and Avoid. 

 

Subscribe: Apply for the IPO 

Avoid: Do not apply for the IPO 

Subscribe only for long term: Apply for the IPO only from a long term investment perspective (>two years) 
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I/We, Kajal Gandhi, CA, Vishal Narnolia, MBA and Sameer Sawant, MBA, Research Analysts, authors and the names subscribed to this report, hereby certify that all of the views expressed in this research report accurately reflect 

our views about the subject issuer(s) or securities. We also certify that no part of our compensation was, is, or will be directly or indirectly related to the specific recommendation(s) or view(s) in this report. It is also confirmed that 

above mentioned Analysts of this report have not received any compensation from the companies mentioned in the report in the preceding twelve months and do not serve as an officer, director or employee of the companies 

mentioned in the report. 

Terms & conditions and other disclosures:  

ICICI Securities Limited (ICICI Securities) is a full-service, integrated investment banking and is, inter alia, engaged in the business of stock brokering and distribution of financial products. 

ICICI Securities is Sebi registered stock broker, merchant banker, investment adviser, portfolio manager and Research Analyst. ICICI Securities is registered with Insurance Regulatory Development Authority of India Limited (IRDAI) 

as a composite corporate agent and with PFRDA as a Point of Presence. ICICI Securities Limited Research Analyst SEBI Registration Number – INH000000990. ICICI Securities Limited SEBI Registration is INZ000183631 for stock 

broker. ICICI Securities is a subsidiary of ICICI Bank which is India’s largest private sector bank and has its various subsidiaries engaged in businesses of housing finance, asset management, life insurance, general insurance, 

venture capital fund management, etc. (“associates”), the details in respect of which are available on www.icicibank.com.  

 

ICICI Securities is one of the leading merchant bankers/ underwriters of securities and participate in virtually all securities trading markets in India. We and our associates might have investment banking and other business 

relationship with a significant percentage of companies covered by our Investment Research Department. ICICI Securities and its analysts, persons reporting to analysts and their relatives are generally prohibited from maintaining a 

financial interest in the securities or derivatives of any companies that the analysts cover. 

 

Recommendation in reports based on technical and derivative analysis centre on studying charts of a stock's price movement, outstanding positions, trading volume etc. as opposed to focusing on a company's fundamentals and, as 

such, may not match with the recommendation in fundamental reports. Investors may visit icicidirect.com to view the Fundamental and Technical Research Reports. 

 

Our proprietary trading and investment businesses may make investment decisions that are inconsistent with the recommendations expressed herein.  

 

ICICI Securities Limited has two independent equity research groups: Institutional Research and Retail Research. This report has been prepared by the Retail Research. The views and opinions expressed in this document may or 

may not match or may be contrary with the views, estimates, rating, and target price of the Institutional Research. 

 

The information and opinions in this report have been prepared by ICICI Securities and are subject to change without any notice. The report and information contained herein is strictly confidential and meant solely for the selected 

recipient and may not be altered in any way, transmitted to, copied or distributed, in part or in whole, to any other person or to the media or reproduced in any form, without prior written consent of ICICI Securities. While we would 

endeavour to update the information herein on a reasonable basis, ICICI Securities is under no obligation to update or keep the information current. Also, there may be regulatory, compliance or other reasons that may prevent ICICI 

Securities from doing so. Non-rated securities indicate that rating on a particular security has been suspended temporarily and such suspension is in compliance with applicable regulations and/or ICICI Securities policies, in 

circumstances where ICICI Securities might be acting in an advisory capacity to this company, or in certain other circumstances.  

 

This report is based on information obtained from public sources and sources believed to be reliable, but no independent verification has been made nor is its accuracy or completeness guaranteed. This report and information herein 

is solely for informational purpose and shall not be used or considered as an offer document or solicitation of offer to buy or sell or subscribe for securities or other financial instruments. Though disseminated to all the customers 

simultaneously, not all customers may receive this report at the same time. ICICI Securities will not treat recipients as customers by virtue of their receiving this report. Nothing in this report constitutes investment, legal, 

accounting and tax advice or a representation that any investment or strategy is suitable or appropriate to your specific circumstances. The securities discussed and opinions expressed in this report may not be suitable for all 

investors, who must make their own investment decisions, based on their own investment objectives, financial positions and needs of specific recipient. This may not be taken in substitution for the exercise of independent 

judgment by any recipient. The recipient should independently evaluate the investment risks. The value and return on investment may vary because of changes in interest rates, foreign exchange rates or any other reason. ICICI 

Securities accepts no liabilities whatsoever for any loss or damage of any kind arising out of the use of this report. Past performance is not necessarily a guide to future performance. Investors are advised to see Risk Disclosure 

Document to understand the risks associated before investing in the securities markets. Actual results may differ materially from those set forth in projections. Forward-looking statements are not predictions and may be subject to 

change without notice.  

 

ICICI Securities or its associates might have managed or co-managed public offering of securities for the subject company or might have been mandated by the subject company for any other assignment in the past twelve months.  

 

ICICI Securities or its associates might have received any compensation from the companies mentioned in the report during the period preceding twelve months from the date of this report for services in respect of managing or co-

managing public offerings, corporate finance, investment banking or merchant banking, brokerage services or other advisory service in a merger or specific transaction.  

 

ICICI Securities encourages independence in research report preparation and strives to minimize conflict in preparation of research report. ICICI Securities or its associates or its analysts did not receive any compensation or other 

benefits from the companies mentioned in the report or third party in connection with preparation of the research report. Accordingly, neither ICICI Securities nor Research Analysts and their relatives have any material conflict of 

interest at the time of publication of this report.  

 

Compensation of our Research Analysts is not based on any specific merchant banking, investment banking or brokerage service transactions.  

 

ICICI Securities or its subsidiaries collectively or Research Analysts or their relatives do not own 1% or more of the equity securities of the Company mentioned in the report as of the last day of the month preceding the publication 

of the research report.  

 

Since associates of ICICI Securities and ICICI Securities as a entity are engaged in various financial service businesses, they might have financial interests or beneficial ownership in various companies including the subject 

company/companies mentioned in this report.  

 

ICICI Securities may have issued other reports that are inconsistent with and reach different conclusion from the information presented in this report.  

 

Neither the Research Analysts nor ICICI Securities have been engaged in market making activity for the companies mentioned in the report.  

 

We submit that no material disciplinary action has been taken on ICICI Securities by any Regulatory Authority impacting Equity Research Analysis activities.  

 

This report is not directed or intended for distribution to, or use by, any person or entity who is a citizen or resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or 

use would be contrary to law, regulation or which would subject ICICI Securities and affiliates to any registration or licensing requirement within such jurisdiction. The securities described herein may or may not be eligible for sale 

in all jurisdictions or to certain category of investors. Persons in whose possession this document may come are required to inform themselves of and to observe such restriction 
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